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Résumé  
   Cette étude visait à mettre en évidence le rôle du système de 
l’intelligence marketing dans le développement de la compétitivité de 
l'entreprise par l'indice de la qualité, En application d’un échantillon 
d’entreprises d'automobiles actives au marché algérien, et pour atteindre 
les objectifs de l'étude une questionnaire a été élaboré et distribué à un 
échantillon aléatoire de (35) entreprises a partir d'une société statistique 
de (57) entreprises, (25) questionnaires ont été récupérés, toute 
représentait (82.86%) de la taille de l'échantillon, et c'est un bon 
pourcentage d'études, l'étude a révélé que les répondants sont conscients 
de l'importance du système de l’intelligence marketing dans le 
développement de la qualité, en outre l'étude a montré qu'il existe une 
corrélation et impact entre le variable indépendant (système de 
l’intelligence marketing) dans toutes ses composantes et le variable 
dépendant (la qualité). Enfin, on a proposé une série de recommandations 
visant à faire bénéficier les entreprises intéressées du système de 
l’intelligence marketing d'une manière efficace pour améliorer le niveau 
de leur qualité globale. 

Les mots clés Le système de l’intelligence marketing, Les composantes 
du système de l’intelligence marketing, La compétitivité de l'entreprise, 
La qualité. 
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Abstract:  
  The educational system in the Algerian universities knows a pedagogic 
reform after several reforms, including recently, where the LMD system 
was adopted. LMD is an abbreviation of terms (bachelor, master and 
doctorate) as an alternative to the "classical" system in 2004, which is an 
important and serious step towards the Algerian university's involvement 
in the global systems of quality of higher education. 
Algerian legislator has tried through this global educational system to 
reconsider the Algerian university's adaptation to the economic and 
social environment, and try to provide a guidance system that 
accommodates academic and professional desires while complying with 
international standards in the evaluation, ranking and classification of 
universities; where universities had entered the world of competition to 
ensure the quality of higher education.
Keywords:formation ;training ;development ;human resources ;Quality 
Assurance; Academic Ethics ; pedagogical reform 
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abstract 
The tourism industry for countries with effective tourist movement 
is an important criterion to economic growth in the current time, because 
tourism contributes to increasing national income and improving balance 
of payments.  
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The main purpose of this study is to know the actuality and 
Prospects of urban preparation and its contribution to the promotion of 
Algeria tourism sector , as result its will  become an alternative to the 
hydrocarbon sector, especially with the recent oil prices fluctuations 
Keywords: tourism, exports, GDP, economic development 
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Abstract:  
The study aimed to identify “the application of electronic management 
and the satisfaction of the employment in the bank of agriculture and 
development -agency Guelma– Algeria”, and determine the relation 
between them, and the study reached a number of results: 
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-The bank applies electronic management with a high degree 
-The Bank is interested in achieving job satisfaction
- Providing the appropriate infrastructure for the application of electronic 
management, by providing the human, material and technical capabilities 
necessary in the use of electronic applications.
Key words:The Electronic Management, Satisfaction of the 
Employment, The Employees . 
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Abstract: 
This study aimed to identify the role of the quality of relationship 
between buyer and supplier in the success of purchasing process in 
industrial organizations. The study conducted on 42 industrial 
organization in Tebessa, and then the success of the purchasing process 
has been measured by the purchase by quality, quantity, price, at the 
time, from the appropriate purchase source, and after collecting and 
analyzing data using the simple regression method. The results showed 
the existence of a positive effect between quality of the buyer and 
supplier and the success of the purchase process.In the light of the 
results, the study recommends the importance of building long term 
relationships between buyer and supplier in the market of purchasing 
goals for industrial organizations. 
Key words: industrial purchase, buyer-supplier relationship, purchasing 
process, supplying source.
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Abstruct :
Investment in the agricultural sector in Algeria is one of the economic 
solutions to a diversified economy away from hydrocarbons. In view of 
its significant role in the national economy in terms of its contribution to 
GDP and its great importance in securing livelihoods and food for the 
lives of the population, Of the unemployment in the country, the 
reduction of rural migration, the establishment of many industries, 
whether directly related to this sector, such as food and textile industries 
... or those industries that are for the development of the agricultural 
sector, such as the industry of fertilizers, pesticides, manufacturing 
means of production Neighborhood and others, on the one hand, and the 
achievement of sustainable development on the other hand, and this is 
what made this sector Algeria gives great importance in order to improve 
it by adopting a number of agricultural and rural policies, ranging from 
self-management to the very agricultural renewal program. 
Keywords: agricultural investment, sustainable development, agricultural 
and rural policies in Algeria. 
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Adoption of International Accounting Standards, Financial 

Reporting and Foreign Direct Investment Flows: an analytical 
reading of the nature and direction of the relationship 
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Abstract : 
This study aims to highlight  the nature and direction of the relationship 
between the adoption of international financial reporting standards 
(IFRS) and inflows of foreign direct investment, through the analysis of 
the impact of these standards adoption  on foreign direct investment 
flows, and then the impact of foreign direct investment flows to states 
Options adoption criteria analysis international financial reportingThe 
study found that the adoption of international financial reporting 
standards (IFRS) would contribute to increased foreign investment flows. 
In addition it is expected that FDI inflows affecting the adoption of 
international standards of financial reporting option 
Keywords: International Accounting Standards, International Financial 
Reporting Standards,  Accounting Harmonization , Foreign Direct 
Investment.
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